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Gather critical informations from the food market of elderly higher

Positioning of the problem

This search of information aims to  identify current expectations of elderly on food, products and market 

participants
Aim

Market Typology of informations

Informations retrieval on the market for  food for elderly:  expectations and habits, products (texture, 

composition, shape, price, packaging,... ), market participants in each region, in Europe and also in Japan


